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Part A
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1. EXECUTIVE SUMMARY

The Hinterland Futures Strategy has been developed to provide a clear vision and high level strategic 

creates the need to generate new jobs to retain or grow the current contribution that the hinterland makes to 

The Strategy is evidence-based and the result of extensive background analysis and community engagement 

The aims of this Strategy are:

 •  to increase that percentage by supporting existing agricultural uses so they  
develop and thrive; and

 •  to develop agri-food, agri-tourism and tourism opportunities in the hinterland 
that are complementary to the rural landscape and environmental values.  

The Hinterland Futures Strategy Vision is:

By 2040 the hinterland is a renowned visitor 

destination and key sector in the Surf Coast 

economy. 
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 Stimulate agri-tourism to enhance the Surf Coast as a visitor destination.

   

  Encourage innovative businesses displaying sustainable land management practices to 
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2. VISION

What does this look like?

complement a thriving agricultural sector based on innovative businesses displaying sustainable development 

By 2040 the hinterland is a renowned visitor 

destination and key sector in the Surf Coast 

economy. 



Surf Coast Shire      7 | 58

3. INTRODUCTION

Why have a strategy?
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How Was This Strategy Developed?

Stage 1

Stage 1 of the project produced background research which aimed to:

  

the hinterland.

 •  Provide a snapshot of the value of economic activity in the hinterland, with 

 • Understand the soil compositions and broader land tenements. 

 • Identify the implications of climate change and adaptation.

 •  Describe the various current planning scheme regulations as they apply to the 

hinterland.

Stage 2

Community consultation on the Issues and Opportunities Paper included a hard copy and online survey 

 

 • Community Consultation Report 
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Study Area

Figure 1
area excluded rural land on the south western edge of the Shire with good land capability and a number of 

Figure 1 - Hinterland Study Area
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Social Value of the Hinterland

During the Environmental Rural Advisory Panel workshops a strong theme also emerged about support 
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Linkages with Other Strategies and Plans

Hinterland 

Futures 

Strategy

Council  

Plan

G21 Regional 

Growth Plan

G21 

Sustainable 

Agribusiness 

Strategy

Surf Coast 

Planning 

Scheme

Strengthening 

Town 

Boundaries

Surf Coast 

Shire

Local Food 

Program
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4. CONTEXT - DRIVERS FOR CHANGE

Urban Growth

Rising Land Values and Lifestyle/Hobby Farms

Land values vary across the hinterland but broadly they increase as we move east towards Geelong 

The rapid increase in land values in the Surf Coast hinterland compared to regional Victoria at large has led 
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The Evolving Role of the Hinterland and Agribusiness

Climate Change and Environmental Risk

BARWON SOUTH WEST HAS BEEN GETTING WARMER 
AND DRIER. IN THE FUTURE THE REGION CAN EXPECT

Temperatures to continue 

to increase year round

More hot days and warm 

spells and fewe frosts

Less rainfall in Winter  

and Spring

More frequent and more 

intense downpours

Rising sea level

Increased frequency and height 

of extreme sea level events

Source: DELWP Climate Ready Barwon South West
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Technology
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5. CONTEXT - THE HINTERLAND ECONOMY

HINTERLAND ECONOMIC CHARACTERISTICS 

4.9% 

5.2% 

7.2% 

14.1% 

12.8% 

11.4% 

LARGEST NUMBER OF 
BUSINESSES 

  ATTRIBUTES FOR 65% OF LAND IN THE SURF COAST SHIRE  

   GOOD HIGHWAY ACCESS             MAJOR AUSTRALIAN TOURISM  

  REGION  HIGH SCENIC AND ENVIRONMENTAL VALUES WITH 30%  

  OF SHIRE LAND  RESERVED AS PARK QUALITY OF LIFESTYLE   

  
WORKFORCE 

BIGGEST EMPLOYING  
INDUSTRIES  

CONSTRUCTION 
19.1% 

 
 

AGRICULTURE,  
FORESTRY & FISHING 

15.8% 
 

PUBLIC ADMINISTRATION & SAFETY 
9.3% 

 

EDUCATION & TRAINING 
8.0% 

 
HEALTH CARE & SOCIAL ASSISTANCE 

7.1% 
 

TOURISM 
6.9% 

 

PROFESSIONAL, SCIENTIFIC &  
TECHNICAL SERVICES 

6.9% 
 

RETAIL TRADE 
5.5% 

$477.8m 
ECONOMY 
(GROSS REGIONAL 
PRODUCT) 

27.3% 
Construction 

15.6% 
Agriculture, 
Forestry & 

Fishing 

9.6% 
Ownership 

of Dwellings 

5.0% 
Tourism 

6.0% 
Professional 

Services 

6.6% 
Public  
Admin  

7.0 
Manufactur-

ing 

3,218  
PEOPLE 

54% 
EMPLOYED 
FULL-TIME 

46% 
EMPLOYED 
PART-TIME 

59% TRAVEL OUTSIDE HINTERLAND FOR WORK 

4.8% 

 
 
CONSTRUCTION 

 

08% 

FINANCIAL & INSURANCE SERVICES 
 
 
 

 
AGRICULTURE, FORESTRY & FISHING 
 
                 

                     
                                                                                 
PROFESSIONAL, SCIENTIFIC & TECHNICAL SERVICES 
 
 
 
 
RENTAL, HIRING & REAL ESTATE SERVICES 
 
 
 
 
OTHER SERVICES 
 
 
 
 
HEALTH CARE & SOCIAL SERVICES 
 
 
 
 
RETAIL TRADE 

Figure 2: Hinterland Economic Characteristics         
Source: Australian Bureau of Statistics, REMPlan
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6. CONTEXT - KEY FACTS

Part B of this Strategy is a summary of the context and background research and the insights that lead to the 

The Shire is experiencing high 
population growth, particularly 
around Torquay, and the Shire requires 

population.

the broader Surf Coast economy.  

to the hinterland economy.

More guidance is required in the 
planning scheme on the location and 
design of development in rural areas 

Agri-tourism has potential to stimulate 
business in the hinterland, as the beauty 
of the landscapes is both a tourist 
drawcard and a lifestyle attractor.

There is increased growth and 
development pressure on rural and 
environmental values in the hinterland 

 
Great Ocean Road.

Hobby/lifestyle farms are a dominant 
and growing land use in the hinterland.

Intensive agriculture is growing in the 
region.  It has an important role to play 
if aligned to the hinterland vision.

Small-scale food production has been 
growing in the region due to the 
opportunity provided by the tourism 
industry and a developing “Otways” 
brand.

 
as outdoor recreation, culture, food  
and wine and events.

Commercial broad-acre agriculture 
is still the dominant land use in the 
hinterland.  This is changing, however 

and has an important role to play in 
sustainable land management.

Existing infrastructure is struggling 
to meet the growing needs of the 
hinterland.

About 3per cent of Surf Coast Shire’s  
2.1 milliion visitors currently come to  
the hinterland. This represents 
enormous potential for tourism.

There is a policy gap in the planning 
scheme on discretionary uses in the 

provide guidance.

There is undersupply of product to 
attract visitors to the hinterland.
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7. STRATEGIC FRAMEWORK

Strategic Framework Map

hinterland into three primary focus areas:

 1. Intensive and commercial farming.

 2. Commercial farming and agribusiness.

 3. Tourism.

The Commercial Farming and Agribusiness Focus Area and the Tourism Focus Area overlap near the Cape 

applications can be considered for land both within and outside the areas shown and will be considered on 
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Intensive and Commercial Farming Focus Area

Intensive and Commercial Farming focus area
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Figure 4:  Intensive and Commercial Farming Focus Area 
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Commercial Farming and Agribusiness Focus Area

Commercial Farming and Agribusiness focus area
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Figure 5:  Commercial Farming and Agribusiness Focus Area 
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Tourism Focus Area

Tourism focus area
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Figure 6:  Tourism Focus Area 
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  Recognise the role that the landscape plays in the rural hinterland economy and develop its 

contribution to the Surf Coast Economy.

   
 
  Stimulate Agri-Tourism to Enhance the Surf Coast as a Visitor Destination

 
reputation as a food destination and increase the hinterland contribution to the Surf Coast 
Economy.

   

  Encourage Innovative Businesses Displaying Sustainable Land Management Practices to 
Enhance Our Reputation as a Destination

 Ensure new businesses are “clean and green” and achieve best practice.

Environmental Values of the Surf Coast Shire

  Ensure new tourism activities are complementary to existing values that we wish to retain 
and enhance and make a positive contribution to the economy.

  
  
 Secure Enabling Infrastructure to Deliver the Vision and Objectives of the Strategy

  Improve on our road, servicing, recycled water sources and supporting infrastructure 
to enable the economy in the hinterland to thrive.  Look for new opportunities to build 
resilience.

8. STRATEGIC OBJECTIVES
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9. ACTION PLAN

   

Priority Actions

1.1.    Support the valuable role agricultural producers have to play as stewards of the natural 
environment by enhancing communication networks and providing tools and guidelines 
on best practice land management  

1.2.  

1.3.   Direct intensive agricultural uses to areas where high environmental and landscape 

1.4.   

1.5.   

1.6.   Strengthen planning policy to protect green breaks and encourage co-location of 

1.7.    Prevent ribbon development along the Great Ocean Road and strengthen protection of 

1.8.   

1.9.   

land for existing uses such as arts and small scale accommodation and for lifestyle/hobby 

1.10.  Develop new local planning policy to guide the design and siting of development in rural 
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 Stimulate agri-tourism to enhance the Surf Coast as a visitor destination.

Priority Actions

2.1.     Support the actions of the Surf Coast Shire Local Food Program to encourage the 

2.2.   Encourage the development of new tourism products that incorporate locally grown and 

2.3.   Connect small-scale food producers and agri-tourism experiences through the 

2.4.   

2.5.   

2.6.   Engage with small agri-food tourism businesses to facilitate connections and provide 

2.7.    Review planning policy to support the use of existing small lots to develop innovative 
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  Encourage innovative businesses displaying sustainable land management practices to 

Priority Actions

3.1.     Support the implementation of actions of the Sustainable Agribusiness Strategy for the 

3.2.   Initiate training and support to improve the skills of lifestyle farmers in sustainable land 

3.3.   Develop a network to connect non-farming landowners with potential producers to 

3.4.   Develop and promote case studies of innovative local businesses that align with the 

3.5.   Advocate to the State Government to establish an Animal Industry Expert Advisory Panel 

3.6.   Encourage the development of an agribusiness communication framework considering 

3.7.  
the G21 Agribusiness Forum on initiatives that increase the productive capacity of the 
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Priority Actions

4.1.     Encourage the development of tourism products in the hinterland which provide outdoor 

4.2.   Secure new signature events for the hinterland that align with Great Ocean Road or 

4.3.    Develop tourist trails with a product or experience focus to enhance the visitor journey 

4.4.   

4.5.   Work with Great Ocean Road Regional Tourism to map the visitor journey and identify  
new hinterland itineraries and touring routes to raise awareness of Hinterland destinations 
off the Great Ocean Road

4.6.   Continue to advocate to State Government to broaden the scope for limited tourism 

4.7.    Revise local planning policy to support the clustering of tourism/agrifood business by 
encouraging the development of key attractions in desired activation points throughout 
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Priority Actions

5.1.     Advocate for Cape Otway Road to become a VicRoads managed road due to its 

5.2.  

5.3.   

5.4.   

5.5.   

5.6.    Advocate to maximise the coverage of the NBN and other telecommunications services 

5.7.  
agricultural and agri-tourism development in the hinterland that is consistent with the 
objectives of this strategy; particularly in the vicinity of the Black Rock Water Reclamation 
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Figure 7: Indicative Tourist Routes 

Indicative Tourist Route Map
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10. IMPLEMENTATION PLAN

   

PRIORITY ACTIONS

Encourage nature based tourist activities and agri-tourism in areas 

Direct intensive agricultural uses to areas where high environmental 

Strengthen planning policy to protect green breaks and encourage 
co-location of complementary land uses such as tourist facilities 

Implement Strengthening town boundaries discussion paper actions 

Support the ongoing use of land for existing uses such as arts 

Develop new local planning policy to guide the design and siting 

on major tourist routes to ensure there are no adverse impacts 

Prevent ribbon development along the Great Ocean Road and 

LAND USE AND PLANNING

Support the valuable role agricultural producers have to play as 
stewards of the natural environment by enhancing communication 
networks and providing tools and guidelines on best practice land 
management  

LEAD
STAKEHOLDER

SUPPORTING
STAKEHOLDER

TIMELINE

Surf Coast Surf Coast Short

Surf Coast  Short

Surf Coast  Short

Surf Coast  Short

Surf Coast  Short

Surf Coast  Short

Surf Coast  Short

Surf Coast  Short

Surf Coast  Short

Surf Coast G21 Agribusiness Ongoing

  
  Planning
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PRIORITY ACTIONS

Review planning policy to support the use of existing small lots to 
develop innovative agri-tourism ventures and demonstration farms

LAND USE AND PLANNING

LEAD
STAKEHOLDER

SUPPORTING
STAKEHOLDER

TIMELINE

Surf Coast  Short

Surf Coast Surf Coast Short

Surf Coast  Short-

Surf Coast Surf Coast Medium-

  VicRoads

Surf Coast  Short-

Surf Coast G21 Agribusiness Short-

ADVOCACY AND LEADERSHIP

Advocate to the State Government to broaden the allowances for 

ribbon development of farm-gate stalls

Surf Coast Surf Coast Short-Support the actions of the Surf Coast Shire Local Food Program 
to encourage the growth of small to medium food production 
businesses

Encourage the development of new tourism products that 
incorporate locally grown and harvested food

Connect small-scale food producers and agri-tourism experiences 
through the development of new or the enhancement of existing 

Support the implementation of the Otway Harvest Trail marketing 

presence and brand collateral

Engage with small agri-food tourism businesses to facilitate 
connections and provide information to increase capacity and 
knowledge
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  Encourage Innovative Businesses Displaying Sustainable Land Management Practices to 

Enhance our Reputation as a Destination

PRIORITY ACTIONS

Advocate to the State Government to establish an Animal Industry 
Expert Advisory Panel to assess planning permit applications 

ADVOCACY AND LEADERSHIP

LEAD
STAKEHOLDER

SUPPORTING
STAKEHOLDER

TIMELINE

Surf Coast  Short

Surf Coast  ShortSupport the implementation of actions of the Sustainable 

Initiate training and support to improve the skills of lifestyle farmers 

Develop a network to connect non-farming landowners with 
potential producers to increase access to and utilisation of existing 
productive agricultural land

Develop and promote case studies of innovative local businesses 
that align with the vision of the Hinterland Strategy

Encourage the development of an agribusiness communication 

Exchange and the proposed G21 Virtual Hub

Oldham College and the G21 Agribusiness Forum on initiatives that 
increase the productive capacity of the Hinterland

Surf Coast  Short-

Surf Coast  Short-

Surf Coast  Ongoing

Surf Coast  Short-

Surf Coast  Medium
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Environmental Values of the Shire

PRIORITY ACTIONS

Revise local planning policy to support the clustering of tourism/
agrifood business by encouraging the development of key 

LAND USE AND PLANNING

LEAD
STAKEHOLDER

SUPPORTING
STAKEHOLDER

TIMELINE

Surf Coast  Short

   Short

   Short-
   Medium

   Short-
   Medium

ADVOCACY AND LEADERSHIP

Continue to advocate to the State Government to broaden the 
scope for limited tourism opportunities and complementary uses in 

the region

Surf Coast  MediumEncourage the development of tourism products in the Hinterland 

Secure new signature events for the Hinterland that align with 

branding

Develop tourist trails with a product or experience focus to enhance 
the visitor journey and connect inland destinations with the Great 
Ocean Road and key access routes

Undertake a range of Hinterland promotions with a focus on food 

Work with Great Ocean Road Regional Tourism to map the visitor 
journey and identify new hinterland itineraries and touring routes 
to raise awareness of Hinterland destinations off the Great Ocean 
Road

   Short-
   Medium

Surf Coast Great Ocean Road Medium
Regional Tourism;   

  VicRoads
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  Secure Enabling Infrastructure to Deliver the Vision and Objectives of the Strategy

PRIORITY ACTIONS

and recycled water reuse infrastructure 

recycled water to support agricultural and agri-tourism development 
in the hinterland that is consistent with the objectives of this 
strategy; particularly in the vicinity of the Black Rock Water 

LAND USE AND PLANNING

LEAD
STAKEHOLDER

SUPPORTING
STAKEHOLDER

TIMELINE

Surf Coast Surf Coast Ongoing

ADVOCACY

Advocate for Cape Otway Road to become a VicRoads managed 

Lorne and destinations further along the Great Ocean Road

and Anglesea Road

Advocate to maximise the coverage of the NBN and other 
telecommunications services in the Hinterland

 
on Horseshoe Bend Road and Barrabool Road

the improvements to the road network to enhance agricultural 
productivity

Surf Coast Surf Coast Medium

Barwon Water; Surf Coast Medium

Surf Coast  Short-

Surf Coast  Ongoing

Surf Coast  Short

Surf Coast  Medium-
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Part B
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11. CONTEXT

The Hinterland Economy

The hinterland encompasses about 60per cent of Surf Coast Shire and contributes an estimated $478 

Exports and Value Add

good or service exported outside of the Surf Coast Hinterland Region that has been generated by local 
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Agribusiness

The recent Sustainable Agribusiness Strategy for the G21 Region conveyed a wide divergence in farm scale 

Soils and Land Use

are best placed to support market gardens and lifestyle farming due to their higher sand content and lower 
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Figure 8:  Minimum Lot sizes
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When livestock production - both sheep and cattle - are included the proportion of lots and land consumed 

Existing land use practices in the hinterland can be grouped into the following categories:

 > Intensive Agriculture

 > Commercial Farming

Commercial farming operations of varying scales are spread across the hinterland and play a key role in 

 > Lifestyle Farming
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 > Agroforestry and Non-farming related Conservation Landholdings



Surf Coast Shire      40 | 58

Tourism

 

Figure 9: Tourism Visitation Map

• Pop: 4.35M
• Great Ocean Road Visitation: 5.1M annually
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It should be noted that the tourism visitation to the hinterland is so low that a visitation average of 10 years 

While a larger volume of visitors might travel through the hinterland to access the Surf Coast and the Great 

Why do people visit the hinterland now? 

The tourism activities listed in the table are of low volume and typically very low yield in terms of expenditure 

suggests that a typical visitor would visit the hinterland to pick up friends or family and then recreate outside 

Figure 10:  Visitation Comparison               
Source: Tourism Research Australia
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6,000

5,000

4,000

3,000

2,000

1,000

Great Ocean Road Surf Coast Hinterland

Series1 5,291 2,128 67

V
is

it
o

rs
 (

‘0
0

0
)



Surf Coast Shire      42 | 58

Tourism activities in the Surf Coast Hinterland can be broadly divided into two categories: 

 > Agri-tourism

Agri-tourism can operate both commercial agricultural or food/beverage processing operations combined with 

In support of developing the agri-tourism sector an international visitor survey conducted for Tourism Australia 

Reasons to visit the Hinterland 

 

Most Popular Activities

 
– VFR, eating out & sightseeing

 
– go to the beach, national park or farm

 

Figure 11: Tourism Activities
Source: Tourism Research Australia



Surf Coast Shire      43 | 58

Food/Beverage Processing

Otway Harvest Trail

The OHT is a member-driven and volunteer run group has built an audience and visitation into the area and 

complementary product and acknowledges the fact that visitors to the region take no notice of shire 
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 > Tourism

This category represents every other type of tourism experience which does not incorporate agricultural 

Tourism Accommodation

-

key management issue will be siting the development appropriately within the landscape while meeting any 

Events as a Motivation to Visit

Events staged in Surf Coast Shire generate over $105 million in expenditure annually and are attended by 
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Regional events can be used to stimulate visitation to the hinterland and there is an opportunity to identify and 

Environment and Landscape

endangered grasslands and large expanses of heathland and bushland that provide habitat for many 

Native grasslands located in the northern and western parts of the Shire are recognised nationally as being 

Increases in agroforestry and sustainable farming practices have resulted in a landscape scale increase 
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Recycled Water

The two main potential sources of recycled water for the hinterland are the reclamation plants at Winchelsea 

The Winchelsea WRP is a relatively small plant and produces about 110 megalitres of Class C recycled water 

water with the growth of Winchelsea will provide an opportunity to the agribusinesses north of Winchelsea in 

is looking to stimulate productive recycled water use on the land immediately surrounding the plant and 
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The Surf Coast Shire Council Plan 2017-2021 has an objective of improving the reuse of resources with an 

report also discusses the opportunity needs to be underpinned by commercial investment principles including 

The study will also consider the work completed in the RMCG report from 2009 which looked at recycled 

Water Reuse

operated recycled water plants open up opportunities for irrigation and increased production in locations 

Reticulated Water and Sewerage

The rural nature of the hinterland means that a large part of this area is not served by the reticulated water 

reticulated sewerage system more broadly within the hinterland are more likely to occur where there are 



Surf Coast Shire      48 | 58

Road and Cycling Infrastructure

The Great Ocean Road is the primary tourist route through the Shire and whilst it is predominantly a coastal 

Figure 10: Road and Cycling Infrastrucure
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Public Transport

Telecommunications

Natural Gas
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12. LAND USE PLANNING CONTEXT

State Policy

that the key threats resulting in a loss of farmland is;

 • Urban encroachment,

 • Rural subdivision and the creation of small farming lots,

 •  Rural living or dwellings on small lots in rural areas which can lead to  

areas incorporate the rural hinterland and associated townships around metro Melbourne and regional 

Macedon Ranges region by designating long term settlement boundaries that can only be changed by the 

All land within the Surf Coast Shire south of the Princes Highway is recognised through State Policy as being 
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Local Policy

One of the founding principles of Local Planning Policy is directing urban growth to designated growth 

more strategic work should be done to protect them from encroachment and inappropriate development that 

revisit sensitive landscapes at pressure points which are under threat from urban expansion or inappropriate 

pressure and grow economic and social value elsewhere in the study area by supporting new tourist-related 

Adverse impact on the Great Ocean Road from ribbon development can also be reduced by co-locating new 
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The key directions in the Local Planning Policy Framework relating to rural areas fall under the following 

 •  To maintain a clear rural-landscape separation between settlements and particularly between 

 •  To recognise that rural landscape vistas are highly valued for their contribution to the amenity and 

 •  Encourage tourism based uses that complement the natural and rural setting without compromising 

Agriculture

 •  Discourage the use and development of productive agricultural land for activities that are not reliant 

 •  Maintain technically viable farming lots as much as possible and avoid small lot subdivision in rural 

Emerging agricultural uses where niche farming and tourism work together are examples of where existing 

potentially support more intensive farming outcomes associated with to access to recycled water and value 
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Rural landscape

make to the amenity of the area including the contribution to the lifestyle of residents and a value to the 

direction about uses and the scale and extent of development expected in a rural setting which in the case is 

development in certain areas is best implemented where other opportunities for development are recognised 

tourist uses and accommodation to preferred locations with low agricultural value but medium conservation or 

Environmental values and risk

The rural hinterland areas contain key environmental assets and the synergy between management of rural 

can also align with enhancing the character and landscape features that are associated with many parts of 
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Tourism

development can be summarised as follows:

 •  Tourism development in the farming areas of the Shire should generally be of a small scale that does 

 •  Tourism development should enhance the environmental condition of the land through protection 

 

policy to inform decision-making for tourism development where the scale of the development meets the 

to land of medium environmental and landscape value and avoided in land suitable for intensive and 
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Appendices
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APPENDIX 1

HINTERLAND 
STRATEGY
TERMS

HINTERLAND STRATEGY DEFINITION

from the growth of to the manufacturing 

manufacturing as well as a range of agricultural 

Includes large scale breweries and industrial 
scale food processing

Farming that is carried out in a manner not 

importing of considerable proportions of animal 

farming is predominantly structure-based 

This category includes housed livestock 
production such as housed pig farms and 

 
 
 
 
 
 
 
Farming that is carried out as a commercial 

 
 

Agribusiness 
 
 
 

Food/Drink 
Manufacturing 

Intensive 
Farming 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Commercial 
Farming

POSSIBLE PLANNING 
SCHEME LAND USE TERM

PLANNING 
SCHEME LAND 
USE GROUP

Rural store

Rural industry Industry

Warehouse

Agriculture 
 
Retail 
Premises

• Animal husbandry
• Animal production
• 

production
• Intensive animal 

Intensive dairy farm and 

• Pig Farm
• 

• Poultry hatchery
• 
• Crop raising
• Horticulture
• Landscape gardening 

supplies 
• Garden supplies 
• Plant nursery

• Animal husbandry
• Apiculture
• Animal production 
• 

production
• Pig Farm
• Poultry farm 
• 
• Crop raising
• 

• Rice growing
• Landscape Garden 

supplies
• Plant nursery

AGRIBUSINESS LAND USE
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HINTERLAND 
STRATEGY 
TERMS

HINTERLAND STRATEGY DEFINITION

This includes farming where commercial 
production of agricultural commodities is not 

the land-owner derives their main source of 

only for their capacity to produce agricultural 

The main source of income derived from the land 
is the growth in land valueMay include free range 

Conservation based land holdings where 
conservation and revegetation of native 

national parks and privately owned conservation 

Land managed primarily for horse production 

 
 
 
 
 
Tourism attractions may or may not incorporate 
commercial agricultural production into their land 

 
 

 
 
Future development in this area might also 

Lifestyle / 
Conservation 
Farming 
 
 
 
 
 

Investment lots 
 

Agroforestry 
and non 
farming related 
conservation 
 

 
 
 
 
 
 
 
Tourism 
Activities / 
Attractions

POSSIBLE PLANNING 
SCHEME LAND USE TERM

PLANNING 
SCHEME LAND 
USE GROUP

Agriculture 
 
Retail 
Premises

Agriculture

Agriculture

Agriculture

Retail 
Premises 
 

Centre Place 
of Assembly 
 
Agriculture 
 
Leisure and 
Recreation 
 
Winery

• Animal husbandry
• Animal production 
• 

production
• Crop raising

• Crop raising
• Timber production

• Animal husbandry
• 
• Animal boarding
• Animal training 
• Horse riding school

• Food and drink 
premises

• Hotel
• Restaurant
• Manufacturing sales
• Primary produce sales
• Market
• Art and craft centre
• Carnival
• Cinema
• Circus
• Exhibition Centre
• Art Gallery
• Museum
• Function centre
• Conference centre
• Reception centre
• Animal husbandry
• Animal training
• Horse riding school
• Minor sports and 

recreation facility
• Outdoor recreation 

facility
• Golf course
• Pleasure park
• 
• Winery

AGRIBUSINESS LAND USE

TOURISM AND ACTIVITY BASED LAND USE
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HINTERLAND 
STRATEGY 
TERMS

HINTERLAND STRATEGY DEFINITION

Agri-tourism can operate both commercial 
agricultural or food/beverage processing 

 
 
 
 

 
 
 

Visiting the national park and can include bush 

 
 

 
 
 
 

Horse trail rides and horse related events and 

Agritourism 
 
 
 
 

Food/Drink 
manufacturing 

 
 

Accommodation 

 
 
 

 
Accommodation 

 
 

Nature based 
activities 
 
 

Events 
 
 
 
 
 

activities

POSSIBLE PLANNING 
SCHEME LAND USE TERM

PLANNING 
SCHEME LAND 
USE GROUP

Winery 
 
Retail 
Premises

Winery 
Retail 
Premises 
Agriculture

Accomodation 

Premises

Accomodation

Leisure and 
Recreation 
Natural 
Systems

Centre 
Places of 
Assembly 
Retail Premises

Agriculture

• Winery
• Manufacturing sales
• Primary produce sales
• Crop raising
• Host farm

• Winery
• Manufacturing sales
• Primary produce sales
• Crop raising

• Camping and caravan 
park

• Residential building
• Residential hotel 

• 
• Tavern

• Group accommodation 
• Host farm
• Dwelling
• Bed and breakfast

• Minor sports and 
recreation facility

• Informal outdoor 
recreation

• Natural systems

• Art and craft centre
• Cinema
• Exhibition Centre
• Art Gallery
• Museum
• Market
• Community market

• Animal husbandry
• 
• Animal boarding
• Animal training 
• Horse riding school

TOURISM AND ACTIVITY BASED LAND USE




